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2.038.026 

1.012.126 

1.025.900 
 

 

 

 
 

        

2019. 3.689.983 107,6 1.843.432 107,2 1.846.551 108,0 49,9 50,1 

2020. 1.820.021 49,3 1.374.310 74,6 445.711 24,1 75,5 24,5 

2021. 2.591.293 142,4 1.720.054 125,2 871.239 195,5 66,4 33.6 

2022. 3.869.235 151,8 2.096.472 131,6 1.772.763 185,5 54,2 45,8 

2023. 4.192.797 108,4 2.058.492 98,2 2.134.305 120,4 49,1 50,9 

01-06. 

2024. 2.038.026 110,2 1.012.126 105,8 1.025.900 114,8 49,7 50,3 
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2019. 10.073.299 107,9 6.062.921 106,8 4.010.378 109,6 60,2 39,8 

2020. 6.201.290 61,6 4.936.732 81,4 1.264.558 31,5 79,6 20,4 

2021. 8.162.430 131,6 5.732.833 116,1 2.429.597 192,1 70,2 29,8 

2022. 12.245.613 135,6 7.306.219 127,7 4.939.394 149,3 59,7 40,3 

2023. 12.440.935 101,6 6.858.331 93,9 5.582.604 113,0 55,1 44,9 

-

2024. 5.946.591 107,8 3.200.028 106,3 2.746.563 109,6 53,8 46,2 

         

-  
675.334 

94.093  
581.241  

-
293.906 

235.996  57.910  
-

 468.325 

354.220 
114.105  

 
 
 



13 
 

 

-  

 

      

 293.906 109,0 235.996 107,6 57.910 115,2 

 468.325 116,5 354.220 111,2 114.105 137,0 

 1.338.945 109,6 467.791 103,3 871.154 113,3 

 675.334 112,8 94.093 100,3 581.241 115,1 

 115.184 104,4 43.108 101,3 72.076 106,4 

 69.732 101,3 34.496 99,1 35.236 103,5 

 63.538 98,6 37.457 109,0 26.081 86,7 
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1.111.818 
928.218 
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 1.111.818 108,4 928.218 109,5 183.600 103,2 

 1.564.485 110,3 1.244.693 107,3 319.792 123,5 

 3.440.635 107,5 1.158.788 104,7 2.281.847 109,0 

 1.706.754 109,8 246.304 110,4 1.460.450 109,7 

 277.903 101,1 78.110 94,7 199.793 103,9 

 162.422 114,5 87.850 128,8 74.572 101,2 

 146.425 94,6 76.467 106,9 69.958 84,0 
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 1.025.900 114,8 2.746.563 109,6 

 19.911 106,5 48.519 103,3 

 81.674 108,0 179.999 107,9 

 62.468 129,1 120.822 127,2 

 31.723 115,3 69.736 112,5 

 23.289 112,7 73.856 123,1 

 25.228 112,1 61.790 119,0 

 48.942 103,2 121.295 103,7 

 22.316 115,5 43.971 108,6 

 58.331 106,1 145.086 103,2 

 45.413 111,5 123.052 108,3 

 90.435 106,2 307.151 88,7 

 41.264 105,9 83.083 103,9 

 87.971 130,4 277.524 127,9 

 16.162 120,9 45.908 120,3 

 15.039 102,3 42.655 108,2 

 13.270 107,3 30.159 105,0 
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 59.594 118,5 125.380 119,6 

 45.861 106,3 115.959 105,8 

 21.331 111,3 66.381 110,0 

 63.799 169,6 165.271 126,8 
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STRATEGIC MANAGEMENT AS AN INSTRUMENT FOR THE 
DEVELOPMENT OF SUSTAINABLE TOURISM IN SERBIA 

2 

 

Abstract 

The development of modern tourism, by the principles of sustainable 
development and ecological responsibility, is subject to numerous 
doubts, consequences, and abuses. Ecological sustainability implies 
harmonious development with environmental processes, biological 
diversity, and resources. Despite the tendency to develop tourism by the 
principles of environmental responsibility, sustainable development 
implies the assumption of responsibility by all who are involved in the 
development of tourism in any way. The tourism industry of Serbia, as 
well as all institutions in the field of tourism, is faced with the task of 
establishing sustainable and responsible development to preserve all 
essential values of the natural and social environment as part of the 
tourist product and achieve the necessary balance in meeting the needs 
of tourists. Environmental management should provide answers on 
ways to meet consumer demands and the ecological requirements of the 
environment. Organizations that, in creating their strategies, are 
guided by the current requirements imposed by the natural 
environment, find new opportunities to attract consumers and develop 
their business. 

Keywords: natural environment, ecological tourism, sustainable 
development, management strategy 
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